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PEI Statewide Initiatives  

• Three Initiative/Program Areas:  
– Suicide Prevention  
– Social marketing; Network of crisis centers; 

Regional networks; Training 
– Stigma and Discrimination Reduction  
– Student Mental Health  
 

• Programs are funded through June 30, 2014 
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What we are charged with… 

 
  More people in California will   
  recognize warning signs, confidently 
  offer help and be able to connect   
  at-risk individuals to resources. 
 
  We started by looking at data… 
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How big is the problem? 
 

Which caused more deaths in our 
state in 2010—motor vehicle 

crashes or suicides? 
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How big is the problem? 
California 2010 

2,775 
Deaths from  
motor vehicles 
or 7.45 per 
100,000 people 

3,913 
Deaths from  
suicide 
or 10.5 per 
100,000 people 
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Calif. suicide RATES 2001-2010 
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Calif. suicide NUMBERS 2001-2010 
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Suicide methods 2001-2010, Calif. 
Cut/Pierce, 

845 

Firearm, 
14335 

Hanging, 
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Poisoning, 
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Suicide Deaths by 
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Source:  CDC, National Center for Injury Control and Prevention, 2008 
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Recent CDC data showed: 

• Large increases in suicide deaths among 
adults aged 35-64 from 1999-2010 

• Greatest increases were among American 
Indians and whites, by suffocation (although 
firearms is still the most common mechanism) 

• Among 39 states, California had the second 
LOWEST increase (17%) while Wyoming had 
the largest (78.8%). 
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Data doesn’t tell the whole story 
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Our process… 

• Examined data 
• Telephone survey of Californians 
• Focus groups to test ideas and 

designs 
• Created website, ads and materials 
• Bought space and ran ads Nov-Mar. 
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suicideispreventable.org 
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suicideispreventable.org 
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suicideispreventable.org 
 



K n o w  t h e  S i g n s  > >  F i n d  t h e  W o r d s  > >  R e a c h  O u t  

suicideispreventable.org 
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suicideispreventable.org 
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suicideispreventable.org 
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www.SuicideIsPreventable.org 
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Campaign Materials 
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Campaign Materials 
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Campaign Materials 
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Statewide Media Campaign examples 
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One size does not fit all… 
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Who do you want to reach? 
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MAN THERAPY 
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What’s next for Know the Signs? 

• New ad campaign starts in September 
• Materials in multiple languages 
• Ads to reach LGBTQ youth, African-Americans, 

Asian/Pacific Islanders, and other groups 
• Catalog of materials created by Native 

American communities 
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Pathways to Purpose and Hope: a guide to 
creating  sustainable suicide bereavement 
support programs for families and friends 
after a suicide death 
Available SOON on www.YourVoiceCounts.org 
and Friends for Survival www.friends for 
survival.org 

Support for Survivors of Suicide Loss 
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What you can do! 

• Download campaign materials from the resource 
center at www.YourVoiceCounts.org and use them  

• Join or start a workgroup on Your Voice Counts 

• Promote and link to www.SuicideIsPreventable.org 

• Plan for how to reach specific audiences and how you 
will learn about them 

• Share what you learn with other counties 

• See you in Los Angeles next April?? 
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Anara Guard, MLS 
aguard@edc.org 
 
Theresa Ly, MPH 
tly@edc.org 
 

THANK YOU! 
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